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Introduction:
The purpose of this report is research the hospitality experience. The restaurants for this research are Subway, Opera Café, Star Bucks and Burger king. The question investigated was: Does a high price result in high quality?                                                                                     

Research involves gathering and analyzing data. Questionnaires are a means of direct contact with consumers and can take a variety of forms which is qualitative and quantitive research. Qualitative research is collecting, analyzing, and interpreting data by observing what people do and say. Whereas, quantitative research refers to counts and measures of things, qualitative research refers to the meanings, concepts, definitions, characteristics, metaphors, symbols, and descriptions of things. Qualitative research is much more subjective than quantitative research and uses very different methods of collecting information, mainly individual, in-depth interviews and focus groups. The nature of this type of research is exploratory and open-ended. Small numbers of people are interviewed in-depth and/or a relatively small number of focus groups are conducted. 

Method:
	Restaurant Name:
	Burger 

King
	Subway


	Star Bucks
	Opera Café

	First impression
	/10
	/10
	/10
	/10

	How was the speed of order delivery?
	/10
	/10
	/10
	/10

	How do you rate the quality of the beverage?
	/10
	/10
	/10
	/10

	How do you rate the quality of the meal?
	/10
	/10
	/10
	/10

	How do you rate the overall appearance or behaviour of the employees?
	/10
	/10
	/10
	/10

	How would you rate the appearance of the restaurant?
	/10
	/10
	/10
	/10

	Value for price paid
	/10
	/10
	/10
	/10

	Quality of the restaurant
	/10
	/10
	/10
	/10


A set of questions used to gather information in a survey, a questionnaire.

Results:
Overview of analysis followed

	Restaurant Name:
	Burger 

King
	Subway


	Star Bucks
	Opera Café

	Price QR
	12
	18
	20
	25

	First impression
	8/10
	8/10
	9/10
	9/10

	How was the speed of order delivery?
	7/10
	8/10
	9/10
	8/10

	How do you rate the quality of the beverage?
	5/10
	8/10
	10/10
	8/10

	How do you rate the quality of the meal?
	6/10
	8/10
	10/10
	8/10

	How do you rate the overall appearance or behaviour of the employees?
	7/10
	9/10
	9/10
	8/10

	How would you rate the appearance of the restaurant?
	7/10
	9/10
	9/10
	9/10

	Value for price paid
	8/10
	8/10
	9/10
	9/10

	Quality of the restaurant
	7/10
	8/10
	9/10
	9/10
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Price levels can have a strong influence not only on consumer buying behavior but also on businesses. Not always a high price results in high quality because if the business is to make a profit on the sale of a product then, in long term the cost must cover all cost of producing it. The costs include fixed cost which do not vary with output and variable costs that vary with output such as raw materials and piece rate labour. 

 A high price can result in high quality as a business may ensure that preset quality standards are achieved and the standards are checked and quality materials and components are bought to be used by the business which can be expensive, the business may focus also on the quality and design of the things used in the restaurant. Some customers may be willing to pay more as a high price results in a high quality in some restaurants which the products, standards and quality create an experience which makes the customer want to return back to restaurant again. The costs include fixed cost which do not vary with output and variable costs that vary with output such as raw materials and piece rate labour. 
Discussion:
The first impressions of you get from each of these restaurants is not the same. It could be the ambience, menu, service, food.
The speed of the order of delivery depends on what the customer ordered, how long the food takes to be prepared and how long it takes to get to the customer(s) waiting. 
The quality of the beverage ordered is of high quality at Star Bucks and Opera Café and there is a wide range of beverages that can be ordered at these restaurants. At Burger King and Subway mainly standard beverages such as Pepsi, Miranda, Seven up can be ordered which are available widely in many places such as supermarkets and juice stalls.

The quality of the meal is good and reasonable in Burger King and Subway, it fits the price paid, at Star Bucks and Opera Café the meal is of a high quality, more luxurious and well presented.

In all these restaurants the employees are friendly, helpful and wear a uniform. 
The appearance of Burger King, Subway is just basic table and chairs. At Opera Café and Star Bucks the appearance is much better and you feel more welcomed and better furniture is used such as comfortable couches. 

The value for the price paid is reasonably good for the meal paid for at Burger King and Subway, disposable cutlery is used at these restaurants. Customers mainly order takeaway rather than eat at the restaurant, but some few eat at the restaurants.  The price paid for the meal at Star Bucks and Opera Café is more expensive, but the standard is high and good quality cutlery is used. Customers mainly eat at Star Bucks and Opera Café instead of takeaway. 

Appendices:

Textbook: Business Research Methods By Donald R. Cooper, Pamela S. Schindler – The research process, research methods. 
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